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Introduction

According to the World Health Organization, resbawsger the last 30 years has
convincingly demonstrated that the mass media @eeobthe most significant influences
on belief systems. Consequently, people often fiveir attitudes about mental health
difficulties and suicidal behaviour though the wd&n programmes, radio programmes,
news reports and films they see, read and hearnHuga have a significant role to play
in promoting positive mental health and activelgueing stigma towards people with
mental health difficulties.

Reach Out
Headline has been set up by the Health Service
Executive's National Office for Suicide
Prevention as part 6Reach Out” the National
Strategy for Action on Suicide Prevention, and is
managed by Schizophrenia Ireland. a4 e
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1. Headline’s Mission Statement:

Headline is Ireland's national media monitoringgueanme, working to promote
responsible and accurate coverage of mental haattlsuicide related issues within the
Irish media.

2. Headline’s Vision Statement:

The vision of Headline is that all forms of theshimedia responsibly and accurately
cover and portray mental health and suicide, thede affected by suicide, deliberate
self-harm, mental health problems or mental illreegsnot adversely affected by media
coverage, and that the mental health and ment&bsglg of the population is prioritised
by the media in its work.



3. Steering group

Headline is advised by a Steering Group made uppEsentatives from the following
organisations: Jacinta Hastings and Ruth Ni EidBadywhys — The Eating Disorders
Association of Ireland, Colette Nolan, the Irishvddacy Network, Suzanne Costello,
Samaritans, Sandra Hogan, Aware, Geoff Day andkD@rambers, The National Office
for Suicide Prevention, Ted Tierney, Mental Hedléland, Paul O’'Hare, the HSE’s
press office, Kahlil Thompson-Coyle and John Sats)dgchizophrenia Ireland, and
Mary Greene, GROW in Ireland. It is planned to &dther members to the steering
group in 2009.

4. The media

Headline works with editors and journalists, inchgldthe National Union of Journalists,
and media students to find ways to collaboratensuee that suicide, mental health and
mental illness are responsibly covered in the media

Headline provides information on the web sit@w.Headline.ieto assist with reporting
on mental health and suicidal behaviour. Headlmmarages the use of media
guidelines and provides media guidelines and ressur

5. Figures for media monitoring

Headline monitors Irish print media for coverager@ntal health and suicide using a list
of key search terms agreed in consultation witsteégring group. Two media monitoring
companies supply Headline with articles which contaese search terms. The chart
below illustrates how many articles were generatedach of those search terms in
2008.



Keyword

Suicide

Depression

Mental health
Derogatory term
Mental illness
Schizophrenia

Mental Health Service
Eating disorder
Suicide prevention
Self harm

Anorexia

Psychosis

Bulimia

Bipolar disorder/Manic
depression

Stress related iliness
Total

8%

Frequency
5041
4541
3373
1491
930
907
556
507
464
456
424
210
201

199
37
19,337

Articles per search term

O Suicide

W Depression

OMental health
ODerogatory term

H Mental illness

O Schizophrenia

B Mental Health Service
O Eating disorder

Ml Suicide prevention

H Self harm

O Anorexia

OPsychosis

H Bulimia

Ml Bipolar disorder/Manic depression
M Stress related illness
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The chart below shows the number of positive arghtiee articles generated by the
national press in 2008. Headline recorded inforamatin articles which were determined
to be negative or positive in accordance with thexl Guidelines for the Portrayal of
Suicide (Irish Association for Suicidology (IAS)@®amaritans) and the Guide for
Journalists and Broadcasters Reporting on Schieoyd(Schizophrenia Ireland).
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6. Website statistics

The following are figures for all visits to www.Haline.ie from £' January 2008 — 81
December 2008.

6.1 Figures for www.Headline.ie 2008

Visits

Tt

7,573: Total number of individual visitors to thees This is up 28.5% from last
year.

Page views
k "Iﬂl"l' el 'n"n‘"}'J]

19,031: Of the 7573 visitors they looked a0Bd different pages on the site.

Pages/Visit
Aeted ",l-;.-'-'-"-' getprtelyy

2.51: On average people visited 2.51 pagesigk.

6.2 Top 10 pages of interest

The below list shows the top 10 pages on the Iséiereceived the most hits. Page views
are the number of times the page was looked atiammie page view is the number of
people who looked at this page. In all cases #uyewiews are higher than the unique
page views showing that people returned to the pagember of times.

Page name Page views
1. Home page 4,53¢
2. About Us 1,134
3. Media Info 1,12¢
4. News article/ Pro-ana-bracelets how sick sitesashing in on 704
anorexia

5. Contact Us 703
6. Awards 651
7. Have Your Say 525
8. Links 471
9. News/headline/ 465

10. News article /six-year old battling anorexia 450
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Did you know that travellers are three times asliiko die Dec. 11,2008, 2:16 p.m. @

al by suicide as members of the general population? Yes 42.8% no 57.2%
) ‘
e |

~ Did you know that almost one-in-five family caréms Nov. 25, 2008, 10:57 am. @ ‘ 3

: '1:5-.;::1" Ireland suffer from depression, according to tfighlr Yes 11% No 89%
~ College of Psychiatrists? ‘

il ] *
- Did you know that hanging was the method used i2%0 Nov. 14, 2008, 3:33 p.m. ‘
of male and 33.4% female suicides in Ireland? Yes 14.2%

' No 85.8%
- Did you know that the brains of people with depi@ss  Nov. 6, 2008, 12:47 p.m.
o ~ react more strongly when anticipating pain and atsmw Liﬂ%e%
- - . . - (1) ,:
R altergq functlon in the part of the brain that colstpain 5.\ 1ove 35.4% i
2 - sensitivity? '
' Did you know that workplace buIIylng is linked t5% of Oct. 24, 2008, 11:38am e |
suicides? Yies 0%
y No 100%
Did you know that there was alcohol consumptiodifo | Oct. 14 2008, 3: 09 p m. .'.’..
of DSH (deliberate self harm) in 2006-2007? Yes 50% 4
No 50% P'
Did you know that drug overdose was used in h 746 Oct 1,2008,308pm. & .
(deliberate self harm) in 2006-2007? RS A2t L
No 85.8% ; -"-; P

-f-.'.';!_l
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Did you know a total of 8,600 people presentedaspital
last year in 11,100 incidences of deliberate saff+h
according to the annual report of the National Reegiof
Deliberate Self Harm?

Did you know that a recent study carried out in Baalo
in Brazil pointed to more suicide attempts amonygdke
pathological gamblers than male ones?

A team of UK researchers examined data from sikonil
patients and found that during periods when patiemre
receiving an antipsychotic drug, they were 1.7 immre
likely to have a stroke.

Did you know that one US study shows body
dissatisfaction amongst men tripled in the lasy@ars?

Did you know that according to the Lundbeck Mental
Health Barometer study 5% (168,000) of the adult
population have depression?

Did you know that female doctors have double the o

;"' 2 depression and 2.3 times the rate of suicide cogdpaith
ey the general population of women?
RRCe s,

0ai% Did you know that researchers have found that otimee
#{ ¥ call daily average temperature rises above 18C eadhefurt
?L-~"',; .__:-‘ degree increase is associated with a 4% rise ades?
ﬁ-f-' - 4 Did you know one spouse in 10 experiences PND {pos

nuptial depression)?

Did you know that a report from the European AlGarior
Access to Safe Medicines (EAASM) has claimed thvat o
60% of mental health medicines bought over the'ete
are fake or substandard?

Did you know that 50,000 Irish use anti-smokinggdru
Champix that is linked to suicides in US?

Did you know research reveals 32% of those with
depression experience frequent thoughts of death or
suicide?

Did you know that sleep deprivation can have aneexély
negative impact on health for example increased
irritability, anxiety and depression?

- Did you know babies born less than 47in lengthdatienes
e - more lightly to attempt suicide?

Sept. 18, 2008, 3:23 p.m.
Yes 60%
No 40%

Sept. 12, 2008, 1:12 p.m. @
Yes 0%
No 100%

Sept. 3, 2008, 12:09 p.m. &
| heard about it 11%

| did not hear about it 89%

| do not believe it 0%

Aug. 22, 2008, 11:09 a.m. &
Yes 0%
No 100%

July 28, 2008, 11:58 a.m.
Yes 11%
No 89% |

July 28, 2008, 3:52 p.m.
Yes 0%
No 100%

July 15, 2008, 3:42 p.m.
Yes 16.6%
No 83.4%

June 27, 2008, 10:29 a.m.1 (-]
Yes 14.2%
No 85.8%

June 25, 2008, 12:47 p.m. &
Yes 0%
No 100%

May 30, 2008, 1:27 p.m. &
Yes 14.2%
No 85.8%

May 21, 2008, 2:47 p.m. @
Yes 42.8%
No 57.2%

May 9, 2008, 3:59 p.m. (-]
Yes 80%
No 20%

April 23, 2008, 3:23 p.m. @
Yes 0%
No 100%
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Did you know that cannabis users have double thead April 7, 2008, 12:45 p.m. @
of emotional and other problems linked to a higfie of ;esl%g/"/"
schizophrenia and other psychiatric illnessester lefe? 0 0%

Did you know a total of 272 adolescents were admito = March 26, 2008, 11:27 a.m @

adult hospital units in 2005? Yes 9%
No 91%

Did you know that anti-depressants for medical-card  March 14, 2008, 11:49 a.m @

holders cost the state €40m a year? Yes 0%
No 100%

Did you know that Pro-anas thin red bracelets are Feb. 29, 2008, 11:47 a.m. @
distinguished by their silver dragonfly clasps éimat the ~ Y©S 0"/%

community of Pro-anas refer to themselves as No 100%

"Dragonflies"?

Did you know throat problems can often be due &rtbed _

to talk openly, rather than a physical problens ibard to 522'1148_'23/?08’ 11:43am.
swallow? A common psychosomatic complaint is hawn yg g5.8% ‘
lump in the throat.

Did you know that sex hormones in the womb coulébe Feb. 7, 2008, 11:39 am. @
cause of the eating disorder anorexia, a studychaml. ~ Y©s 33.3%

The suspicion is that oestrogen may be overprodbged No 66.7%

some mothers?

Did you know that an hour of Reiki is equivalenféor ~ Feb. 1, 2008, 11:37 am. @
- hours of sleep? Yes 0%

Did you know that research by a team of sociolegastd | Jan. 4, 2008, 2:10 p.m.
~ psychologists in Ireland found that 21% of youngpe ~ Y©S 27-2%

showed enough evidence to support a probable pyichi No 72.8%
diagnosis?

Do you believe that alcohol is a contributing fagto Jan. 4, 2008, 12:04 p.m.

suicide deaths? Yes 63.6%
) No 36.4%




8. Engaging with the public

Headline serves as a vehicle for the public to bexmvolved in helping to monitor the
Irish media on issues relating to mental healthsandide. Headline encourages people
to speak out and use their voices to improve ttaityof media coverage of suicide and
mental health issues.

Headline encourages the public to notify its stfatiey come across any media coverage
on mental health or suicide that they feel is palérly negative or positive. People can
decide if they would like to contact the media dilgthemselves to voice their opinions.
Headline supplies advice, media contacts, and e fetters to assist people in having
their voice heard.

One call, emalil or letter can make all the diffeenTo date Headline has had great
success in the last year in changing how mentdthhaad suicide are portrayed in the
media.

Headline has also worked with the Broadcasting Gam{s Commission (BCC) on two
complaints made by Headline and the public to Headlhich resulted in one apology
being aired on RTE 2 in March 2008. To view the ptamts and the details of the
decision please go tdtp://www.bcc.ie

9. ESSSB12 (12th European Symposium on Suicide aBdicidal Behaviour)

12TH EUROPEAN SYMPOSIUM OM
SuciDE & SuiciDaL EEHAVIOUR

ESSSB12))

The 12th European Symposium on Suicide and Sui@daaviour took place in
Glasgow, Scotland 27th — 30th August 2008. It isl lne-annually under the auspices of
the International Association for Suicide Prevemtideadline gave a presentation
‘Mental health and suicide in the media’ as pard gdint symposium with 9 other
members of the International Media Taskforce.

ESSSB is the leading European conference on suatidesuicidal behaviour, attracting
delegates from across the globe. Its particutength is that it successfully combines
rigorous science with excellent policy and practitiee theme for 2008 wa&orking
Together to Prevent Suicide: Research, Policy arattite



10. Steering groups

10.1 SpunOut

Headline is on the advisory group panel for SpunGpgunOut.ie is an independent,
youth-led national charity working to empower youepple to create personal and
social change. SpunOut.ie combines an interactiie®community providing health
and lifestyle information, signposting to suppa@twces, a youth media space,
moderated discussion forums, and a platform fotlyemgagement, civic engagement,
participation and advocacy. The website is endoasedsupported by all major youth
agencies in Ireland.

10.2 IASP (International Association for Suicide Pevention) Media Task Force

= - -
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Headline is on the IASP International Media TaskcEo

Goals

The Task Force has the following goals:

. To improve linkages between suicide experts aadianprofessionals;

. To systematically review research about suicitt the media (including
evaluations of media guidelines), to identify gapknowledge, to develop a
research agenda to address these gaps, and traypeoelevant research;

. To identify, collect and collate media guidelinesich have been developed
around the world, and examine and report on d@itent, development and

implementation;

. To work collaboratively with media professiontdsdevelop recommendations
for developing and implementing media guidelines;

. To work collaboratively with media professionadspromote media guidelines to
journalists, editors and other stakeholders; and



To provide an international body of experts ttet provide authoritative
comment on issues regarding suicide and the mediading issues surrounding
media guidelines.

Activities

To date, the Task Force has conducted the follpwativities::

Developed a ‘virtual network’ of individuals almdganisations with an interest in
suicide and the media (including suicide expentsmedia professionals);

Encouraged international collaborative researcswicide and the media;
Collated international guidelines on suicide #melmedia called Preventing

suicide, a resource for media professionals; éa/\the media guidelines please
visit http://headline.ie/medialnfo/internationalGuidebne

Organised symposia on suicide and the media @Pléongresses;

Developed a section on suicide and the medikn@hASP website to increase
awareness of IASP members about this issue;

Developed a bank of experts to act as an intiermaty recognised, IASP-backed
spokes group on issues relating to suicide andéia; and

Revised the World Health Organization (WHO) gliites on suicide and the
media, and re-badged them as a joint WHO/IASPigaiobn.



10.3 ok2b / WordsMatter

-

changa your view of menial kealth

Headline is on the steering group of a UK projedruié¢Matter for ok2b. Mental health
charity ok2b has been commissioned by SHIFT, theeBonent’'s mental health anti-
stigma campaign, to set up WordsMatter a proje&ngland. For more on ok2b, look at

www.ok2b.org

The project aims to establish a systematic proimessncouraging people to praise good
reporting on mental health issues, and criticisar peporting. It will comprise a web-
based service that identifies media reporting ontaldealth issues and sends out email
alerts on selected items to subscribers, allownegitthe opportunity to contact the
media concerned about their coverage.

The overall intention is to encourage the medibganore sensitive and informed in their
use of language in reporting on mental health ssaed to provide balance and context
in their coverage.

11. Media alerts

The media have a central role to play in reductignsa and raising awareness of mental
health issues and suicide prevention. Headlineuetly contacts journalists, editors and
broadcasters to comment on media coverage and @geresponsible and accurate
reporting of suicide and mental health issues.

When Headline comes across very positive or vegatiee media coverage of suicide or
mental health issues it sends out email mediasaiepeople who have signed up for the
service. People can then decide if they feel glsoabout the article, advert, or broadcast
and can contact the media directly themselvest tihéemedia know their views. To date
Headline has 351 people signed up to the meditsaldéryou would like to sign up

please visitvww.Headline.ie




12. News Highlights

Headline compiles a weekly bulletin of intereststgries on mental health and suicide
related issues. This gives the public the abibtgee coverage in approximately 250
publicationswvhich would not be otherwise possible. It is asealuable tool for the
media especially for freelance journalists. If yaish to have the bulletin emailed to you
please forward your email addressemfo@headline.ie Headline currently has 525
people signed up for the weekly News Highlights.

13. The Smedias

Headline sponsored a category called the Headlward for Journalism Relating to
Mental Health or Suicide Prevention in the 2008egsd year
Smedia (Student Media Awards). The award was aidate
encourage the next generation of journalists toately and
responsibly report on these issues. Carl O'Briea,3ocial
Affairs Correspondent witithe
Irish Timeswas the judge for the) :
Headline award and Geoff Day |
Head of the National Office for
Suicide Prevention presented the award at the ereApril
15" 2008 in Dublin. The winner of the 2008 Headlineaaav i
was Andrea Gilligan from NUIG for her winning piece
entitled “The long day is over”. To hear the pastaat the
winning entry or for more information on the awaplease |
go to the podcasts section www.Headline.ie )

Image right: Andrea Gilligan Smedia 2008 winner.

S00¢ rpivomy vipay

The Headline award is awarded to any form of mdukait
written, published or broadcasted on televisiodiaa
internet or otherwise, highlighting the issue onta health
or suicide prevention in Ireland. Entries can caugy aspect of mental health or suicide
prevention. More information on the Smedia awaas be found on the Smedia

website:www.oxygen.ie




14. Media training / Presentations
14.1 College presentations

Headline gave presentations on mental health aicatleun the media to journalism,
media and communication students in the followialleges over the college year Dublin
Institute of Technology 5 lectures, Dublin City Weirsity 2 lectures, Griffith College 3
lectures, Mary Immaculate College University LinokrR lectures, National University
of Ireland Maynooth 1 lecture, National Universitiylreland Galway 2 lectures, and
Independent Colleges 5 lectures.

The presentation introduced the students to tklh &nd international media guidelines
for reporting on mental health and suicide. Thespntation also looked at examples of
Irish media coverage and the workings of HeadliHeadline hopes that this will assist
the students to have a better understanding ddrdiit mental health and suicide related
issues and that the students will be more comftartaid capable of producing positive
media coverage in the future. From our evaluatadribe training it has been found that
the students see the training as a very positidensaicome introduction to their course.
Headline hopes to further this training by presento students in more colleges on an
annual basis.

14.2 The Irish Association of

Suicidology (IAS) Conference
“Youth Suicide in a Changing
Society”.

Headline had a stand at the Irish
Association of Suicidology conference
in Athlone 20/09/08. The conference
theme was “Youth Suicide in a
Changing Society”.

Photo left-right

Dr John F. Connolly M.B. D.PM. FR.C.
Psych. and Ms Jane Arigho Headline.



143 RTE

Headline was requested to give a training sessicsueide in the media to RTE’s
broadcasters in conjunction with the National Gfffor Suicide Prevention. The training
session consisted of presentations from Geoff Blagd of the Nation National office for
Suicide Prevention and Headline. This was a vesjtpe step for our future contact
with RTE.

15. Further development

ASIST: Applied Suicide Intervention Skills Training

Headline staff received ASIST training. The ASKB@rkshop is for caregivers who
want to feel more comfortable, confident and corapein helping to prevent the
immediate risk of suicide. For further details loittraining please visit
http://www.livingworks.net/AS.php

16. The Press Council of Ireland

The Press Council of Ireland called for submissions
reporting on suicide in Irish print media. Headlm
submission outlined the need for greater guidaacéhbse
reporting on suicide and that there should be diggi
principle incorporated into the Press Council Cotle
Conduct on the avoidance of detail in reportingahihnay
lead to imitative behaviour and copycat suicide.



17. IFCO - Irish Film Classification Office

Headline has been working with John Kelleher thee@or

of film Classification to assist with certifyingrns which

feature suicide and self harm. IFCO, is a stayubody

first established in 1923. They are responsihbie fo

examining and certifying all cinema films and viddo
DVDs distributed in Ireland.

18. Media Guidelines

18.1 Samaritans media guidelines

Headline has been working with
Samaritans and the IAS to assist with the
rewriting of the media guidelines for
reporting on suicide in print media. The
guidelines will be launched in 2009. They
will be distributed to media professionals
and media college students.



18.2 World Health Organization (WHO) and the International Association for
Suicide Prevention (IASP) media guidelines.

Headline worked with the World Health Organizat{®vHO) and the International
Association for Suicide Prevention (IASP) on megligdelines called preventing suicide,
A resource for media professionals by World He@ltganization and The International
Association for Suicide Prevention.

This resource was prepared by members of the Biiermal Association for Suicide
Prevention’s Media Task Force which Headline isd pf. The media guidelines are a
quick reference guide for working media with eviderior imitation leading to copycat
suicide, information for responsible reporting, @odirces of reliable information.

In 1990 WHO launched SUPRE, Its worldwide initiatifior the prevention of suicide.
This booklet is the revised version of one of aeseof resources prepared as part of
SUPRE which are addressed to specific social ani@gsional groups that are
particularly relevant to the prevention of suicidehe revised booklet is the product of a
continuing collaboration between WHO and the Inational Association for Suicide
Prevention (IASP).

To view the media guidelines please visit
http://headline.ie/medialnfo/internationalGuidebhe




18.3 The Lexicon

The International Media Guide for Mental Health

Headline worked on an international lexicon calletrnational Media Guide for Mental
Health. It is a media guide for media professieriat reporting on mental health. The
Lexicon was designed to be a useful and helpfdwes for editors, journalists, and
other people in the media who want to addressnipitant challenges and opportunities
in reporting mental health issues.

The media have a significant role to play in prawidaccurate and fair representations of
mental illness. We hope the Lexicon will help thedia fulfill this role by providing up
to date terminology, facts and statistics thaeetfthe spectrum of mental health issues.



19. ESB Electric Aid fund

Headline successfully applied to the ESB Electid #r funding of a new media guide
pack. The media pack will not replace other megiiaelines but will package all other
guidelines together to assist journalists and mstidents. The media pack will be
produced and launched in 2009.

20. Headline Media Coverage

Ten national press media pieces and eight regimeak media pieces about Headline
were recorded in 2008. Pieces about Headline gigeaaed in a variety of its steering
group publications and the medical press. In aolditd this Headline gave numerous

radio interviews to stations such as Griff FM, NEM, DIT college radio, Near 90FM,
and Claire FM.

21. *Your Mental Health’ awareness campaign

The ‘“Your Mental Health’ campaign has been devealdpgthe HSE National Office for
Suicide Prevention, in consultation with voluntand statutory partners, as parR#ach
Out- the National Strategy for Action on Suicide Pregi@n. The campaign aims to
improve awareness and understanding of mentalhhaatt well-being in Ireland and to
encourage people to talk about mental health inyelas life. The campaign was
launched in October 2007 and features a nationiWdand radio advertising campaign,
information booklet, a dedicated websitesw.yourmentalhealth.iand a Bebo profile
www.bebo.com/yourmentalhealtim 2008 consultation began on a campaign aimed at
young people.

As part of her role with Headline, Rachel Wrightsaas a liaison point between Headline
and the “Your Mental Health’ awareness campaigache| provides administrative
support to the campaign, moderates the ‘Your Mdnéallth’ Bebo profile and ensures
that the messages of the campaign are reflectddawline’s work.



22. News researcher

In July 2008 Headline started a trial for an ingdrip for journalism, communication and
media students. Headline felt it was importarttdge a news researcher to assist the
implementation of the aims and objectives of Hewawhile gaining valuable work
experience and high level professional exposutkdganental health and suicide
prevention voluntary and statutory sectors. Spealiff, the News Researcher assisted the
Headline team with the analysis and collation @himedia articles related to mental
health and suicide prevention.

Headline hired Guy Arbell a Media student from @tf College Dublin for the trial
position for 3 months in July. The position waslerated in September and it was
decided that it was beneficial to both Headline emthe students. The students were
exposed to the media guidelines and gain a very gavking knowledge of positive
media reporting on mental health and suicideIst &elps the students to better
understand different forms of mental health andidairelated issues.

In November Headline hired Louise Mac Sweeney anlism student from Griffith
College to start in December 2008.

Guy Arbell Media student from Griffith College Dublin

Louise Mac Sweenejournalism student from Griffith College Dublin



23. Staff profile

Headline has two full time staff members. JangWo, Media Project Coordinator, and
Rachel Wright, Media and Campaign Liaison Assistant

Jane Arigho

Jane Arigho has been working with Headline as the
Media Project Coordinator since Headline’s start up
in September 2006. Her background is in advertjsing
marketing and PR. Her responsibilities include
managing the Headline project, monitoring the
national and regional print media. Media training f
media, communication and journalism students and
working journalists, organisingtudent media awarc
and rewriting of media guidelines.

Contact details

Jane Arigho

Media Project Coordinator
t. 01 8279022

f. 01 8279020

M 0868525156
jarigho@headline.ie




Rachel Wright

Rachel has been working with Headline as
the Media Campaign and Liaison Assistant
since 2006. Rachel has studied Law,
European studies and Public Relations. She
has a background in administration and
marketing. Rachel assists in the promotion
and implementation of the aims and
objectives of Headline and liaises with the
national mental health awareness campaign.

Contact details

Rachel Wright

Media and Campaign Liaison Assistant
t. 01 8279022

f. 01 8279020

rwright@headline.ie

24. Financial statement

The running cost for the Headline project in 208@led: €171,915.



